
 
 

 
 
 

SHOW YOUR CARD & SAVE® 
QUALITY STANDARDS 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Amended 12/07/05 

 



Show Your Card & Save® Quality Standard #1 
Effective Date – 06/01/01 
Revised:  9/15/04, 9/21/06 
 
♦ Clubs shall sublicense the SYC&S mark only to vendors that have 

minimal risk of bringing discredit to AAA/CAA.  Clubs shall give 
preference to vendors that support the overall program strategy.  The 
Strategic Business Committee or its designated committee determines 
products and services not compatible with the AAA/CAA brand. 

What the Standard Means: 
 

a. SYC&S vendors will only offer products and services that are compatible with 
the AAA/CAA brand.  The following vendors, products and services are 
excluded: 

 
- Gun and ammunition sales 
 
- Dining or lodging establishments that have not passed a AAA Industry 

Evaluations inspection or the chain restaurant quality assurance process  
 

- Taverns, cocktail lounges, wineries and other establishments that sell 
alcoholic beverages as a primary business 

 
- Specific personal service providers that engage in one of more of these 

practices/services as their primary business: medical/health care providers, 
including, but not limited to: abortion services, acupuncturists, 
chiropractors, counselors, health clinics, hospitals, hypnotists, nursing 
homes, orthodontists, psychiatrists, psychologists, sex therapy, smoking 
clinics, surgeons and weight control centers that utilize either prescription 
or nonprescription pharmaceuticals or supplements.  Also, 
accountants/CPAs, arbitration services, appraisers, architects, 
astrologers, attorneys, baby sitters, baby nurseries, bail bonds, casting 
services, child care centers, collection agencies, commodity/stock brokers, 
convalescent homes, cosmetologists, consultants, construction 
contractors, dating services, detectives, employment agencies, escort 
services, funeral services, guard services, massage therapists, paralegal, 
pawnbrokers, private investigators, real estate agents/agencies, 
roommate referral, talent agencies, tanning salons, time share sales.  Day 
spas affiliated with AAA approved SYC&S or AAA approved Official 
Appointment hotels that offer Customary Spa services, including non-
medical facials, massages and body treatments, and hair styling may be 
sublicensed. 

 



- Additional products and/or services may be included in or excluded from 
the program upon the decision of the Strategic Business Committee or its 
designated committee. 

 
b Clubs shall provide a record of all completed and signed “Show Your Card & 

Save® Club Vendor License Agreements” to AAA Partnership Programs 
within 30 days of the execution of the agreement.  In addition, Clubs will send 
the address (location) of all stores, the type of business, phone or reservation 
number.  Clubs shall notify in writing the affected vendor within 30 days of any 
termination, expiration, extension or any change in a “Show Your Card & 
Save®  Club - Vendor License Agreement” and change the record filed with 
Partnership Programs within 30 days.  Records are to be provided as 
designated by AAA Partnership Programs (currently via AICWEB SYC&S 
database application). 
 
 



Show Your Card & Save® Quality Standard #2 
Effective Date – 06/01/01 
 
♦ Clubs that participate in the Show Your Card & Save program shall ensure that 

each vendor signs a “Show Your Card & Save® Club - Vendor License 
Agreement” (see attachment A) to use the SYC&S mark. 
 

What the Standard Means: 
 
a. Clubs shall ensure that local vendors sign and agree to the  “Show Your Card & Save® 

Club - Vendor License Agreement” minimum terms and conditions before they are 
accepted into the Show Your Card & Save program and are allowed to use the SYC&S 
mark. Clubs shall ensure that the official Show Your Card & Save mark is used.  The 
official Show Your Card & Save mark may include the AAA master brand logo, the CAA 
emblem, or both, at the Club’s option. 

 
b. Clubs shall notify in writing and terminate those local vendors who fail to comply with 

the terms and conditions of the “Show Your Card & Save® Club - Vendor License 
Agreement”. 

 
c. Clubs shall not sign a “Show Your Card & Save® Club - Vendor License Agreement” 

with current national vendors. 
 
Click on link for current License Agreement: 
 
http://aicwebportal.national.aaa.com:8181/vgn/images/portal/cit_157833/91484165SYCSClubMerchantAgree
.doc    

http://aicwebportal.national.aaa.com:8181/vgn/images/portal/cit_157833/91484165SYCSClubMerchantAgree.doc
http://aicwebportal.national.aaa.com:8181/vgn/images/portal/cit_157833/91484165SYCSClubMerchantAgree.doc


 Show Your Card & Save® 

Logo Requirements 

 
 

 
 
Logo Name:  

Show Your Card & Save®

 
Logo Elements:  
1. Black & White:  

• Black trim, white background 
• Text in black 
• AAA orbit logo in black 

2. Colored (recommended):  
• Blue trim, white background 
• Show Your Card & Save text italicized under the AAA logo 
• AAA orbit logo centered above text 

3. One Color: 
• All red, white background 

4. Registered trademark on the outside of the bottom right corner 
Size:  
• Overall logo cannot be smaller than ½” wide 
• The width of the logo is always 1½ times height  

 
Color and Background:  
• PMS Colors: Blue 287, Red 485, and White 
 
Clear Space:  
• The width of the clear space border should be ½ the height of the card (e.g., if the 

card height logo is 1” high, there should be ½” space around the logo and any 
additional text) 



Verbal and Written Form:  
• Verbal: Always spoken as “Show Your Card and Save” and never spoken in 

abbreviated form “SYC&S” 
• Written: First reference spelled out as Show Your Card & Save®, the “and” sign (&) is 

always used in place of the word “and” along with a registered trademark.  Then after 
referred in the remaining text as SYC&S® with the registered trademark only 
appearing on the first occurrence of the abbreviated version 

  
Usage to Avoid:  
• Logo cannot have beveled edges, made three-dimensional, or be animated 
• Do not add additional text (e.g., company or department name) 

 
Other Notes:    
• The tagline “Visit aaa.com/save to find more than 150,000 locations to save” can 

be used on the advertising, as space permits. 
• aaa.com/save and the Tag Line can placed anyway on the ad, separated from the 

logo, as long as they convey a strong relationship back to the SYC&S logo and 
AAA 

 
 

       
   ½“        ¾”            1”         1 ½” 
     6½ pt.        8½ pt.       13½ pt  
 

   

   
    2 ½”      3” 

  17 pt.            21½ pt. 



Using aaa.com/save 
 
 
Elements: 

• Font: Frutiger, italics, bold 
• Text is right justified under the logo 

 
 
Examples of SYC&S logo with aaa.com/save: 

       
       aaa.com/save     aaa.com/save   aaa.com/save 

 
   ½“       ¾”           1”      1 ½” 
      6 pt.        8 pt.    10 pt. 
 
 

     
               aaa.com/save                        aaa.com/save 
 
   2 ½”             3” 

 12 pt.                 14 pt.  
 



Show Your Card & Save® 

Using the SYC&S Logo in partner promotions for non-AAA audiences 
 

Usage: 
The SYC&S logo is to be used on all SYC&S partner or program materials directed 

toward the AAA member.  This includes materials provided by the partner 
or prepared by the club. 

As agreed upon in the SYC&S Licensing Contract, the SYC&S logo can also be used 
on all SYC&S partners advertising directed to audiences other than AAA members.  
This includes materials created by the partner. 
 
Overall Size on page: 
The logo must be at least 2% of the overall space on the page. 

2%

 
 
Relationship Size: 
The logo must be at least ½ the size of the largest partner logo displayed on the page. 

Partner

Logo

SYC&S
Logo

 
 

Position on Page: 
The preferred placement of the logo is on the top or bottom of the page.  
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